The ULTIMATE
Design Guide for

Building a Mobile App




APP BUTLDING ISN'T JUST FOR DEVELOPERS ANYMORE

So you've decided you rneed Qn Opp oand Ore reddy to build, but
don't Know where o how to get storted. Lon't worry, weve got
your bocK! Weve gothered everything you need for the plonning
process when building o mobile app by yourselt.

ThanK's fo app building plottorms liKe Lumovate, everyone hos
the power to franstorm their ideds into 0pps.

Not only hawe we +0Ken care of the hdrdest part surrounding

app building (AKA, the coding port), but weve also compiled o

list of things you should be thinKing about before getting into the
Lumowote Studio to build your hirst app.

Let's gef pL arnniing!



10UR MOBILE Arp WORKBOOK

Are you building an app to improve your internol
communications? O do you want to create buzz surrounding
an upcoming event? Betore you dive into the world of app
building, +hink about whodt your end users would wont From t+he

ex pér’ jence.

KEY QUESTIONS T0 ASK INTERNALLY:
Who is the app tor?

What will users expect From the opp?

Where will users be when +Ae/ activote +he wpp?

When will Me/v need +Ais a/pp?

WA/ would '/'/\e)/ come bocK to the a/pp7

/s there any exclusive infor motion +his app provides thot users

con't get arywhere else?



BRANDING

This is the p(Me to mokKe your app feel liKe your own 30 you

can spend less fime looking up hex codes and more time desjgring!
Are NAME:

When planning out the desjgn of the app, +think about the (ook
ond teel you oxe wonting to achieve. Most of the time, less

is more with design. But you can still get your messoge 0.cross
clearly to users by playing with your app's colors and Font style.

COLOR PALETTE: SIVLE | STYLE )
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Accent Color:

FONT:

Tip: There are o few VIUX principles 4o Keep in mind when
Aesi911in9 your app. Take o look ot our For best

proctices when it comes to button size, reMAw/My, ond miore!


https://www.lumavate.com/resources/mobile-design-swipe-file/

Are LAYOUT

You oﬂl)/ howe o few seconds to make o good ffr’s%—/'n///?r’éﬁs/on
betore users decide it they'll continue to use your app. Creating o
lggicod (ayout with an organized nawvigation /s - cracial piece to

the puzzle in providing the best experience possible to your users.

APP PAGES

Your app's header, footer, and /200/7‘//23 action button (F AB) Adp
users nowigote your 0pp ond access helptul links. For example,
you might wont to ink users to existing poges within your app
and your compary's externod website.

HEADER
Wit your app howe o header? With o menu”
INTERNAL PAGE LINKS EXTERNAL PAGE LINKS
FOOTER

Wil your app howe o footer?

INTERNAL PAGE LINKS EXTERNAL PAGE LINKS



CONTENT

Add some pizzazz to your app wWith imoges, videos, ond 50 much
worel Hawing oo good anderstonding of what assets you'll need will
sqve you Q- ton of time when designing your 0pp.

There's more thon one woy to disploy an image. Think about the
Yool of whot you axre trying to show visuodly. Are you wanting to
provide oo hands—on experience with an interoctive image, feoture
o slide corousel with maltiple images, or are you simply trying

to enbonce the user experience’ Your end 9o0d will determine the

correct Camponwf‘ to use.

WHAT TYPES OF TMAGES DO YOU WANT T0 INCLUDET

WHAT TYPES OF VIDEOS DO YOU WANT T0 INCLUDE!

WHAT TYPES OF AUDIO DO YOU WANT TO INCLUDET

Including sociod medid- in your Qpp is - great wiy to Keep users
engoged. There's o couple different ways to odd your #oworite
sociod chonnels; bring in oo live feed of a Twitter Aandle or
carate your own feed of the best Instagrom posts.

WHAT SOCTAL MEDTA CHANNELS DO YOU WANT T0 INCLUDET



GATHERING THE TEAM

Will i+ be oll-Aands—on—deck or do you /We/ef to worK solo”
Mop ont your App dream team here and determine whot
permissions %Ae/v’ll Aowe in your Studjo.

TEAM MEMBERS

HIT PUBLISH

Now +hot you've designed the app of your dreams, it's time to

show +he world!

When building an opp with Lamovate, there are four ways users
can access your app (Hhonks Frogressive Web App technology!).
The activation ap'/'/oﬂs owa4lable to you nclude text octivation, oo
@R code, Near—held Communication (NFC), and a URL. s up to
you to makKe your activation str ﬂ/f‘@)/ your own!

TARGET LAUCH DATE:

What is your /h’oMof/on pZM For 9etting your app noticed”

Lo you plan on pr’oMm‘/ﬂj your app on sociod mediol How?



Lo you plon on asing printed materiods? Will you use QR codes,
text inks, or o combinotion of bothA?

Where do you pZM on including (inks for users to activate’

Wil your Opp be avaglable to everyone, or onl/ Quthorized users’

REVIEW CHECKLIST:

LinKs are set up correctly

Menu poges are linked correctly

Spelling and grommaor howe been reviewed
Imoges are optimized for mobile

A Full woalK~thAroungh of the app Aoz been completed



MEASURE, ITERATE, AND REPEAT

The lounch is onl)/ the b@//’/n/nj’ You'll need +o aansﬂwﬂ/ Keep
an eye on your App's 0//&,[)/7‘/&5 to makKe sure you are delivering

the best experience possible to your users.

Whot does success Ffor your app look liKe?

Who will be mokKing edits to the app once pabl/sAed?

Wit 5&0150/7611/77 be o foctor for your 6170107

TRANSFORM YOUR IDEAS INTO APPS

#'s time to put pen to paper and sK eteh the blueprint for your
opp! Weve even thrown in a- few page loyout examples to help

spark an idea or fwo.

Tip: LooKing for more page desjgn inspiration’ WalK +hrough our
to see some of our FOworite poge designs to inspire

you when Ae3i911i119 your own 01/7/7/

READY TO BUTLD AN APP FAST!

The sKy's the limit for what you can build using an opp building
plodtorm. Lumovote hos odl the app building tools ond design
elements to bring your ided- 1o lite!

WWW.LUMAVATE.COM


https://www.lumavate.com/resources/design-gallery/
http://www.lumavate.com

LAYOUT DESTGN TEMPLATES
(




CONTENT PLANNING




